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RESOLUTION 2011-601-W
A RESOLUTION REAPPOINTING JULIE A. DION AS A MEMBER OF THE DUVAL COUNTY TOURIST DEVELOPMENT COUNCIL, AS A TOURIST INDUSTRY REPRESENTATIVE, PURSUANT TO CHAPTER 70, ORDINANCE CODE, AND SEC. 125.0104, FLORIDA STATUTES, FOR A FIRST FULL TERM ENDING JUNE 30, 2015; PROVIDING AN EFFECTIVE DATE.

WHEREAS, Section 50.104, Ordinance Code, provides that partial terms, for less than 50 percent of the standard length of term, shall not be considered a first full term for reappointment eligibility purposes; and

WHEREAS, Julie A. Dion was initially appointed to the Duval County Tourist Development Council, via Resolution 2010-509-A, for a partial term less than 50 percent of the length of a standard term for the Duval County Tourist Development Council and is as a result now eligible for reappointment to a first full term; now therefore


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

Reappointment.
The Council hereby reappoints Julie A. Dion, a Duval County resident, to the Duval County Tourist Development Council, as a representative of the tourist industry, in accordance with Chapter 70, Ordinance Code, and Sec. 125.0104, Florida Statutes, for a first full four-year term expiring June 30, 2015.


Section 2.

Effective Date.  This resolution shall become effective upon adoption by the Council.

Form Approved:

     /s/  Margaret M. Sidman     _ 
Office of General Counsel

Legislation Prepared by: Rachel E. Welsh
G:\SHARED\LEGIS.CC\2011\res\TDC-Dion.doc 
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JULIE DION

[[-60]

1500 Big Tree Road
Neplune Beach, £1. 32266
Offices.; (304) 249-5784
Cell: (904) 612-5976
Home: (904) 247-3695
juliedion@comeast. net

FProfessional
Summary

Career Profile
09 — present

A7 — presant

12/92-4/97

{Z250-10/92

Gd

—y

Plan and implemant advertising and marketing for various businasses including

17 famuly enteriainment centors which are iacal and ragronal family destinations. Member of e
Duval County Tourism Dravelopment Council and Marketing Comrmittes for Visit Jacksonville.
Served on the Visit Jacksonvifle Executive Search Committes far new President/CED. Commiltae
Momber voluntser for IAAPA'S Marketing committee. Marketin g Commitfea Member for World
Waterparic Association

Presideni, Tlion Marketing Company

Handle marketing and advertising for various cients incfuding Congo River Golf Amazing Jekas,
Mae Mountain Fun Centers, Cooi Crost ANl Star Advamrtures, All Star Sporis &

Adventurs Park USA -

Vice President, Salgs and Marketing, Adventure Landing Companles

« Croale, direct and suparvisa afi sales, marketing, branding and adverlising objectives and
Inflialtives for regional and local implermantation for 10 Adventure Landing locations
(walerpark and famifly entertainiment centars)
Direct the production and craeation of aif marketing. promotional and sdverfising collaterat
Fan, negotiats and purchass all medig - ncluding cash and trade
Ideritify revenue fine itarns that can increase and devalop specilic markefing strategios for
positive revenue gain (includes anfine sales, group sales, seasonal & non-traditional revenue)

+ Creafe and sell sponsorship programs to associaled vendors nclxding Pepsi, Edys/MMastie,
Hawarinan Tropic, Bive Bell, Unilever and Sprird

» Establish and manage key extemal affiances for cross promotional and parfnership programs
nCluding: Ingles Superrmarkets, Winn-Dixie. Taco Bell, Food Lion, McDonalds, Chick-fil-A,
Simon Malls, Charter Bank, varous Ghambers, CVBs and Tourisrm Development Autharities

s identify and create crossmarketing opportunities with coflege and professional sports teams
Inciuding Gator Bowl Associalion, Carolina Mudcats and Frederick Keys Basaball

« Direct all public relations Initatives, including grand opemings, press conferances, FAM fours,
news Kits, mediz days, news redeases, ground-breakings

= Conduct market research and analysis for the purpcse of Improving promotions and guest
refations as wal as gathering and analyzing quantitative information on famet sudiences

« Serve as a industiy leader, not only in the company for alf marketing and group safes
nranagement, but represent the company as a markeling speaker (2006 and 2008) for the
World Walerpark Association’s annual symposium and for the internalional Association of
Amusement Parics and Attractions {IAAPA) 2010 Annual Convantion

(Dunng 1999-2003, the company waé‘ sofd, and at that fime ] chose to leave and jomn my
hustiand with an entrepreneurial restauram business vemiure. In 2004 the original owner of
Adventure Landing bought the company back, At that time, | was recruited 1o return in Aprit 2004)

Vice President, Max Media Advertising Agency Nepiune Beach, FL ,
* Aflracted new business and serviced existing clients, intiuding car dealerships, a television
staifon and music retai stors (multinie focations)
Created markeling sirategies using print adverkising, direct mai, radic and lelevision
* Negotiated and managed eleclromic and print media bu VS
« Organized and pianned special events and client promosans

(Hassifred Adverising Manager, Ottaway Newspapers (The Chapef Hill Mews), Chapei Hifl, NC
Oversaw entire operation of the classified advertising department

Acted as the direct supsrvisor and trainer of the classified salas staff

Creatad award-winning sales campaigns and prormotions

Created and monitored ysariy budget and monthly P&L analysis

Redestgned ciassified section that increased readership and advertising effectiveness
Served as dapartmoant head invoived in overalf newspapar obyjectives
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Other includas summer infernships at Admark Adveriising Agency in Durham, NC and the fsiander
Relevant Magazine in Hifton Head, SC durlng cotfege vears. Also held a managemsnf position for 3 years
Expearience during coifege at a restaurant

Education

3/86 — 5B0 UNIVERSITY OF NORTH CAROLINA af Chapel Hitr

Bachelor of Arfs in Journalism, with concentration in Advertising

1897 MANAGEMENT DEVEL OPMENT/DEPARTMENT HEAD T, RAINING, Campbeil Haill, MY
Was elected {youngest particioant in the organization) {0 participate in 3-week course on
Management and departrment head training by Ottaway Newspapers, a subsidiary of Dow Jones.

1098 MEDA BUYING ACADEMY, Washingtan DC
Altended and compleied weok-tong training course

Professional

Awards

2610 BEST IN-PARK PROMOTION, WWA World Waterpark Association}

20348 BEST POSTER, wWwA

2609 BEST IN-FARK PROMOTION, WWA

20439 BEST INTEGRATED MARKETING CAMPAIGN, 1AAPA finfernational
Association of Amusement Parks & Aftractions)

2008 BEST SALES PRESENTATION VIDEQ, ADVENTURE LANDING, WA

2008 | BEST SPECIAL EVENT MARKETING, ADVENTURE L ANDING, IAAPA

2008 BEST INTERNET AD CAMPAIGN, ADVENTURE L ANDING - I1AAPA

2008 | BEST SALES PRESENTATION VIDEQ, ADVENTURE LANDING, WAVA

2008 f BEST COLLATERAL, GHOST TOWN. (AAPA .

2008 BEST WEBSITE, GHOST TOWN, 1AAPA

2008 BEST PUBLIC REL ATIONS CAMPAIGN, GHOST TOWN. 1A4F4

2007 LISTINGUISHED EXCELLENCE FOR WEBSITE, GHOST TOWN, [AAFA

2007 BEST PRINT AD, ADVENTURE LANDCING, WWA

2007 BEST POSTER, ACVENTURE LANDING, WWA

2007 SECOND PLACE TV SPQT, ADVENTURE LANDING, WWA

2006 BEST WEBSITE, ADVENTURE LANDING, IAAFPA

20086 BEST MEDIA KIT, ADVENTURE LANDING, (AAFPA

2006 BEST MEDIA KIT, ADVENTURE LANDING, WWA

2036 BEST WEBSITE, ADVENTURE LANDING, WWA

2006 BLST BILI BEQARD, ADVENTURE LANDING, WA

2005 BEST MEDIA KiIT, ADVENTI/RE LANDING, LAAPA

2005 BEST TV COMMERCIAL, ADVENTURE LANDING, (AAPA

2005 BEST IN-FARK PROMOTION, ADVENTURE [ ANDING, WWA

2005 BEST SALES PRESENTATION VIDEO, ADVENTURE L ANDING, WIWA

1897 BEST DIRECT MAIL CAMPAIGN, ADVENTURE LANGING, WWVA

1997 BEST SALES PRESENTATION VIDEQ, ADVENTURE LANDING, WWA

1997 BEST WEBSITE, ADVENTURE LANDING, WWA

1997 BEST BILL BOARD, ADVENTURE L ANDING, W4

1692 BEST PROMOTION/SPECIAL SECTION, CHAREL HiLL NEWS, IACNA [imemationai Assoc. of
Classiad News Advertising) | |

1892 BEST EMELOYMENT ADVERTISING, CHAPEL HILL NEWS. JACNA

1897 BEST OVERALL CLASSIFED SECTION, CHABEL HIitL NMEIWS, NC Fress Assaciation

Personal

Interests Running, reading, gardening and spending Hme with famify
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